




The Hain Celestial Group is a leading organic and natural products company in North 

America and Europe. We are a leader in many natural categories with well-known brands.  

Our mission is to be the leading marketer, manufacturer and seller of organic and natural 

products by anticipating and exceeding consumer expectations in providing quality, innovation, 

value and convenience. We are committed to growing our Company while continuing to  

implement environmentally sound business practices and manufacturing processes.
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Optimistic for a bright

Future

32







3

“Twenty years ago, I founded Hain Celestial as a start-up company on Long Island with a 

handful of employees. As a proud resident New Yorker, I am pleased to be increasing our 

commitment to the region with the expansion of our international cor porate headquarters 

complete with state-of-the-art sustainable features. The design and layout of our new facility 

will provide us with a nurturing environment to foster the next level of growth for the 

Company. Our new in-house research and development capability will create products 

that can be sold all over the world. Additionally, our commitment to innovative organic 

and natural products that consumers are increasingly seeking out should benefit our  

customers, consumers, employees and shareholders as well as provide New York State and 

Nassau County with a stable employer and employee base committed to a greater good as 

we all recognize the benefit of maintaining A Healthier Way of Life™.”

Irwin D. Simon 
Founder, President, Chief Executive Officer  
and Chairman of the Board

5



Committed to growth

Worldwide

Worldwide Sales Breakdown

Total FY 2013 Pro Forma Net Sales1

FY13 Net Sales1

$1.9 Billion

USA
 62%

UK
26%

Rest of
World
12%

1Pro forma sales include sales from July 1, 2012 to acquisition dates for 
 the UK Ambient Grocery brands, BluePrintTM and Ella’s Kitchen® brands 
 and exclude discontinued operations. 

 Included in USA sales are sales to our Hutchinson Hain Organic Holdings 
 Limited joint venture with Hutchinson China Meditech Ltd. (AIM: HCM).
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World Headquarters

Regional Offices

Manufacturing Locations

Distribution Center

Key Trading Area

4,000 employees and 24 manufacturing 
facilities worldwide.
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Focused on

Innovation
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The design and layout of our new facility will provide us with a nurturing environment to 
foster the next level of growth for the Company. Our new in-house research and development 
capability will create products that can be sold all over the world.
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